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Reese Witherspoon's PR mess is why
brands shouldn't force themselves into the

Covid-19 conversation

ﬂ Draper James' inability of fulfil their promise, mismanagement of the fallout and failure to
placate disillusioned teachers is a lesson in the importance of PR planning
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Zaib Shadani — PR consultant and media trainer at Shadani Consulting
Draper James, Reese Witherspoon's lifestyle brand finds itself in the middle of a PR
disaster after they announced that they would be giving away free dresses to teachers
during Covid-19.
As shared on their Instagram page “We want to say thank you. During quarantine, we see
you working harder than ever to educate our children. To show our gratitude, Draper
James would like to give teachers a free dress™ and teachers simply had to fill out a form
to submit their nomination. The initiative was picked up by major news outlets and touted

O as a beacon of hope and positivity, but all that changed almost overnight.
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